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Facebook’s busmess model Is to know more
\. y about you, so that it can sell favorable posmons
‘\' /l'in your news feed to advertlsers.
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American Red Cross Blood Donors @
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The American Red Cross has an urgent need for blood donors to give now to help ensure
lifesaving medical treatments are not delayed.

URGENT NEED
FOR BLOOD DONORS

American
Red Cross

Sign up
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J The American Red Cross has an urgent need f (%) Hidead
lifesaving medical treatments are not delayed A

American Red Cross Blood Donors @
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o Report ad
Q Turn on notifications for this post

@ Why am | seeing this ad?

</> Embed

URGENT NEED
FOR BLOOD DONORS

American
Red Cross

donation center.
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B Set their age to 18 and older
0 A primary location in the United States

What else influences your ads

How businesses use our You have options to
ads system manage the ads you see on
Facebook

Learn more Learn i

Was this explanation useful?  Yes
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What adv rtisers wﬂ:h yo i’ ad mformatlon
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| Retarge; you wﬂ:h thelr content, even if you don’t Ilke

N their page SRIIORK

* %Target you with demographlc details like marltal iy
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1‘,' you based on “lookalike audiences” by mcludmg

you in ad sets based on their customerslsubscrlbers’

PRIt erests and interactions. |




